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Innovation in the North American financial services market is fast 
approaching a point of inflection. Near-ubiquitous mobile access, 
multi-channel delivery, and technological evolution are rapidly altering 
consumer attitudes, behaviors, and expectations.

Annual subscription to ParameterInsights’ WealthTech Research and 
Advisory Service comprises two separate reporting series. The first is a 
three-part series covering the evolving wealth advice category with a 
focus on modernization of wealth advice. The second is a three-part 
series covering self-directed investing via online brokerages. 

We combine deep sector expertise with custom research to provide our 
clients with data-driven and highly consultative solutions.



Core topics are divided into three broad themes:

How are trends in wealth advice loyalty being 
affected by the tumultuous macro environment? Which brands 
are holding up and which have lost ground? How does traditional 
advice loyalty compare with digital advice loyalty?

Which features of digital and traditional 
advice are leading in terms of satisfaction? Which dimensions of 
service have the strongest impact on overall satisfaction and net 
promotion?

Can alternative investments find 
growth in the advised channels?



Figure 1: Trends in Digital Advice Category Loyalty – US

Figure 2: Trends in Digital Advice Category Loyalty – Canada

Table 1: Digital Advice yr/yr Category Satisfaction by Demographics – Canada/US

Table 2: Digital Advice yr/yr Category NPS by Demographics – Canada/US 

Table 3: 2022 Traditional Advice Category Satisfaction by Demographics – Canada/US

Table 4: 2022 Traditional Advice Category NPS by Demographics – Canada/US

Figure 3: Digital Advice Brand-Specific Overall Loyalty – US

Figure 4: Digital Advice Brand-Specific Overall Loyalty – Canada

Figure 5: Traditional Advice Brand-Specific Overall Loyalty - US

Figure 6: Traditional Advice Brand-Specific Overall Loyalty - Canada

Figure 7: Trends in Digital Advice Feature-Specific Net Satisfaction – US 

Figure 8: Trends in Digital Advice Feature-Specific Net Satisfaction – Canada

Table 5: Comparing US-Canada Digital Advice Feature-Specific Net Satisfaction

Figure 9: Traditional Advice Feature-Specific Net Satisfaction – Canada/US

Figure 10: Feature-Specific Digital Advice Loyalty Drivers – US 

Figure 11: Feature-Specific Digital Advice Loyalty Drivers – Canada 

Table 6: Comparing Us/Canada Feature-Specific Loyalty Drivers 

Figure 12: Feature-Specific Traditional Advice Loyalty Drivers – US 

Figure 13: Feature-Specific Traditional Advice Loyalty Drivers – Canada 

Figure 14: Yr/Yr Trends in Crypto Awareness – Canada 

Figure 15: Yr/Yr Trends in Crypto Awareness – US

Figure 16: Yr/Yr Trends in Crypto Usage/Ownership – Canada 

Figure 17: Yr/Yr Trends in Crypto Usage/Ownership – US

Figure 18: Comparing Crypto Usage/Ownership Among Digital Advice users/non-users –
Canada 

Figure 19: Comparing Crypto Usage/Ownership Among Digital Advice users/non-users –
US 
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Table 7: Yr/Yr Net Crypto Ownership Among  Canada/US Digital Advice Users by 
Demographics

Figure 20: Comparing Crypto Usage/Ownership Among Traditional Advice Users/Non-
Users – Canada 

Figure 21: Comparing Crypto Usage/Ownership Among Traditional Advice Users/Non-
Users – Canada 

Table 8: Net Crypto Ownership among Traditional Wealth Management Users –
Canada/US

Figure 22: Familiarity with ESG Investing – Canada/US

Figure 23: Engagement in ESG Investing – Canada/US 

Figure 24: Intent to Engage in ESG Investing – Canada/US

Table 9: Familiarity, Engagement, and Intent to Engage in ESG Investing by Demographics 
– Canada/US

Table 10: Engagement in ESG among Digital Wealth Advice Users/Non-Users –
Canada/US

Table 11: Intent to Engage in ESG among Digital Wealth Advice Users/Non-Users –
Canada/US

Table 12: Engagement in ESG among Traditional Advice Users/Non-Users – Canada/US

Table 13: Intent to Engage in ESG among Digital Wealth Advice Users/Non-Users –
Canada/US
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